CODE OF CONDUCT

1 . S U S TA I N A B I L I T Y

1.1 PRODUCTION
1.1.A ETHICAL PRODUCTION
Our factories in Bali and in China have been carefully selected, so that they meet our ethical
standards. All our pieces are made with love and care especially for you. Our swimwear factory
is operating in accordance with the BSCI standards, to ensure the rights of employees. BSCI is
an initiative to sustain ethical practices in compliance with different international conventions
such as the Universal Declaration of Human Rights.
Through the BSCI, TET. and their suppliers, factories and employees all adhere to the same
standards. On the other hand, the ateliers in Bali are local and family owned, which makes it
very easy for us to pay a visit regularly. In these ateliers our clothing pieces are hand sewn and
made with love.
COMPLIANCE FACTORY:
“From the factory perspective, it is important to act in compliance with the BSCI, by giving the
workers a fair salary, providing a good working environment and making sure they will work
happily at our factory. Besides that we focus on the assurance of decent working hours and
making sure no child labour is used. Besides that it is key to keep the workshop and dormity
clean and safe.” - Sylvie Lee, manager at our factory.

COMPLIANCE BSCI:
BSCI and its participants pursue a constructive and open dialogue among business partners and
stakeholders in order to reinforce the principles of a socially responsible business. Furthermore,
they see the enforcement of mature industrial relations between workers and management as a
key feature for sustainable businesses. BSCI offers the businesses as well as the factories an
opportunity to learn and evolve.
FREIGHT OR SHIPPING METHODS
We also make sustainable choices when it comes to shipping our products. We don’t use air
transport, because we don’t want to emit co2. Instead, we ship by boat. When we send our
products to our consumers, we ensure that we also choose a sustainable option. The packaging
we use is certified by GRS.

DIVERSITY
Diversity is important within TET. We are committed to ensuring diversity among our suppliers.
We believe in the power of rethinking. Diversity in a company/supplier creates different
perspectives through which we can fulfill our mission: “With a down-to-earth and clear view, we
make responsible clothing by using sustainable materials and seeing waste as an opportunity to
create new products; TET. begins and ends in the ocean.”
VISION
We believe in the power of reverse thinking
MISSION
With a down-to-earth and clear view, we make responsible clothing by using sustainable
materials and seeing waste as an opportunity to create new products; TET. begins and ends in
the ocean

1.1.B MATERIALS
REPREVE
For our swimwear we REPREVE is used; which is a recycled fiber made from waste, such as
plastic bottles. By recycling waste, the dumping of this waste in landfills is prevented and the
usage of virgin materials is reduced. The recycled waste gets melted into chips, afterwards the
melted chips get formed into a fiber, which gets extruded into yarn.
CARVICO
Besides REPREVE we also use ECONYL®, a 100% regenerated nylon made from industrial
waste such as abandoned fishing nets. As with REPREVE, ECONYL® is produced without nonrenewable fossil raw materials. To ensure perfect wearability, ultimate fit and comfort the fabrics
of Carvico also include elastomer.
LINEN
Linen is a luxurious light fabric, which is perfect to wear all summer around. Linen is one of the
most sustainable fabrics, since it is highly biodegradable, strong and has a long lifecycle. Linen
is made from flax plant fibres, which are fully biodegradable, when not dyed or dyed with a
natural dye.
ORGANIC COTTON
Organic cotton is cotton processed in a more sustainable manner; grown without the use of
pesticides and grown from seeds which have not been genetically modified. Organic farming
practices avoid using harmful chemicals while aiming for the use of less resources.

1.1.C TRANSPARENCY
It is important for TET. to include transparency in our code of conduct since sustainability is a
very complex matter. To be transparent, we share our Social and environmental performance
on social media and on the website. We are also transparent in what we do about the beneficial
ownership of the company. Being transparent in financial performance towards our employees is
also very important
COST STRUCTURE
As mentioned before, the fabrics used to produce our swimwear consist of industrial waste and
is made without the use of any virgin non-renewable sources. The used fabrics are in compliance
with different certifications, such as the UTRUST® Verification for REPREVE®. To gain this
verification companies must adhere to strict requirements, as a result prices of sustainable
fabrics are relatively higher than non-sustainable fabrics.
When looking at cotton prices, the prices of organic cotton are mostly higher than normal cotton,
because of the harvesting and manufacturing costs, amongst other things. In general, the prices
are higher since the demand for organic cotton is still lower than the conventional market.
Transparency for TET. is acknowledging the things that can be done better. For example, the
downside of REPREVE® is the fact that it still requires plastic to be produced, thus continuing
the industrial petrochemical cycle. For future improvement it would be better to see single-use
plastics disappearing altogether.
At the moment our products and business are not fully sustainable. Ideally, we would want to
reach 100 percent sustainability, but this is not feasible in the near future. For instance, we’re
still using recycled plastic for our packaging. Even though there is alternative packaging, the
number of feasible options is limited. To name a few downsides, biodegradable options are not
fully biodegradable and compostable mailers break down in less-than-optimal transportation
conditions.
Full observance of the factories and ateliers is difficult, for instance the utilized organic cotton
is produced in Bali. During COVID-19 and in general the great distance between us and the
factories makes it harder to trace back the sustainability. For the future, our aim is to increase
the traceability of our fabrics and products.
LONG ROAD TO FAIR TRADE
Fairtrade helps farmers and workers in developing countries to gain a better position in the
commercial chain, so that they can live from their earnings and invest in a sustainable future.
The fair trade association mainly focuses on the farmers of cotton, considering TET’s supply
chain, and plays a part in the contracts with the cotton farmers.
Fairtrade means adhering to the 10 principles of the World Fair Trade Organization (WFTO),
which revolve around fair trading practices such as transparency and accountability,

fair payment, but also respect for the environment. It is hard to adopt the fair trade principles as
an individual company, since these practices are only feasible if the global textile industry adopts
more sustainable practices. This is a result of the higher costs associated with sustainable
practices and the loss in competitive advantage consequently.
Hence why there is still a long road to fair trade and fully sustainable practices.

1.2 CIRCULARITY
Circularity is another part of sustainability which TET. is focusing more on. Circularity
is about closing the loop on consumer behavior and avoidance of items ending up in
landfills, hereby giving back to nature as well. Circularity for fashion means ensuring that
products (apparel, footwear, accessories) are used more, are made to be made again,
and are made from safe and recycled or renewable inputs. Companies that follow these
guidelines aim to design out waste and pollution. The difference between a circular and
a linear economy, which we mostly follow today, is the decoupling of economic activity
from the consumption of finite resources.
The aim is to contribute fully to a circular process, hence why one of our future goals is
to complete the circular process by finding a solution for products that reached an end of
useful life.
TET. BEGINS AND ENDS IN THE OCEAN.
Add a picture of circularity within TET. : ocean → collecting waste → plastic waste into
REPREVE → into fabric → into swimsuits → delivered to consumer → worn on the
beach

COMMUNITY

Circularity is about closing the loop and giving back to nature. Besides nature it is important to
give back to the community.
2.1 LOCAL
It is of interest to maintain healthy supportive relationships with local communities. Most of
our ateliers are located in Bali. Good communication with the locals is key to make sure all
processes run smoothly. Besides that, it is helpful to build and maintain the relationships by
keeping in touch regularly.
In the trend of giving back, it is our responsibility to give back to the locals as well, for example
by supporting charities. We have organized beach clean-ups and are planning to do them more
frequently in the near future. Plans lay ahead for supporting a local charity that sets up these
beach clean ups, to gain more local engagement.
2.2 TET. COMMUNITY
Furthermore, the TET. community plays a big part in our business as well. Our goal is to support,
educate and engage our community. Mostly to make people more aware of the waste that
they and we create. We conduct various actions to support others, for example Juttersgeluk.
Juttersgluk is a foundation that organizes beach cleanups and upcycles the waste they find. It’s
a safe place where everyone is welcome. We fully support their concept and we participated in a
beach cleanup.
With our forum TET. talks, we are educating our community, including you! The TET. talks cover
topics encompassing sustainability such as ‘What you can do to protect the ocean’. Learn more
here: https://www.tetresponsiblewear.com/tet-talks/
It is also important to stay connected with our community, local as well as global. Hence why we
are soon introducing ConnecTET., an initiative to maintain, expand and build on our relationships
with the factories and local stores as well as our employees and customers. Stay tuned!
2.3 GLOBAL COMMUNITY
TET. is also about addressing personal, mental and global matters. We create a community
that is an open and safe place for everyone. One of our initiatives to show inclusivity is our TET
for tits campaign. It embraces all bodies and shows that everybody has a bikini body, that is
why TET. made a collection to support all breasts from cup size a-f. Though our Instagram we
inform our customers about current matters such as the legalization of abortion, breast cancer
awareness and global warming.

